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I. LISTENING
PART A. 
Listen to the audio twice and choose the best answer. (2 pts. each)

1. The “truth-in-advertising” laws mean that advertisers shouldn’t _____________.

a. advertise to children 
b. mislead the public
c. make claims without providing evidence
2. As an example of untruthful advertising in the past, Engle mentions _____________.

a. weight loss products
b. beauty products
c. health food products
3. Engle says the main aim of the FTC is to make sure advertisers ___________. 

a. don't overcharge people 

b. act responsibly

c. don’t criticize other companies

4.  The FTC doesn’t allow ads that might cause people to suffer physical or ____________ harm.

a. emotional
b. personal
c. financial 
5. The FTC can only regulate ______________ advertising.

a. national

b. state

c. local 

6. Engle gives an example of a fast-food chain that broke the rules because ___________.
a. it claimed its food was healthy
b. its food was too expensive
c. its food made people ill
7. The FTC punished the fast-food chain by __________.

a. telling the company to withdraw the ad
b. closing the company
c. fining the company
8. Deliberately putting a funny video on the Internet that features a product is called ________.

a. sub-viral marketing

b. product placement

c. Web promotion












_____ / 16

PART B: NOTE TAKING
You will listen to a lecture on “Phobias”. Listen and take notes using the headings below. You will listen to the recording twice.

	Characteristics of Phobias

	Importance of Phobias’ Characteristics =

	1st character = 

	2nd character = 

	3rd character = 


	3 Types of Phobias

	

	

	


	Causes of Phobias

	Learned-Theory
	Association-Theory

	
	


	How to treat a Phobia = 




YOU WILL NOT SEE THE QUESTIONS UNTIL LISTENING TO THE RECORDING TWICE!!!!
PART B: Answer the following questions using your notes. 

1. All of the below are features of a phobia EXCEPT _____. (1pt.)

a. it takes place constantly 



c. it is an extreme situation 

b. it is a focused fear




d. it interferes with life

2. The characteristic of a phobia is significant in terms of _____. (1pt.)
a. distinguishing a phobia from fear


c. examining people with normal fear

b. showing a psychological perspective of fear

d. understanding the rational responses 

3. Write 2 characteristics of a phobia. (2pts.)

a. __________________________________________________ (1 pt.)





b. __________________________________________________ (1 pt.)





4. The word “dog” means ___________________ in Latin/Greek, while ____________________ means “sleep”. (2 pts. / 1 pt. each)

5. Which of the below is an example of an indirect cause of a phobia? (1pt.)
a. a girl who has a phobia of darkness because of being locked in a dark place for a long time.

b. a young man who has a phobia of marriage because of seeing his parents fight all the time.

c. a teenager who has a phobia of flying due to a flight trip in winter with a heavy turbulence.

d. a 35-years-old adult who has a phobia of bees because of being stung by many bees at once.

6. Which of the below is an example of an Association-Theory? (1pt.)
a. A woman who has a phobia of fire because of relating fire to death since she has lost his parents in a fire accident.

b. A woman who has a phobia of making mistakes in her job because of being a very unsuccessful student in school.

c. A woman who has a phobia of dreaming due to the fact that her dreams always come true whether they are good or bad.

d. A woman who has a phobia of dogs because of her mother being afraid of the dogs and didn’t allow the woman when she was a child to get near them.

7. The cure for a phobia involves _____ and _____. (1pt.)
a. learning what a phobia is and forgetting the past fear

b. changing the behavior and awareness of the problem

c. seeing a psychologist and starting a proper medication 

d. realizing the unlearned reaction and losing the fear
_____ / 9
LISTENING TOTAL: _____ / 25
II. READING
READING I

I didn’t get where I am today without…

Successful people talk about their inspiration and motivation

1. Ann Patchett, US novelist
 
Revenge is a terrific motivating force for young creative people, and it certainly kept me going right through to the publication of my first novel. I’d been late to learn to read, and as a result 
the nuns at my school in Tennessee had me marked down as being somewhere between slow and stupid. They taught me for 12 years and even after I'd caught up and got smarter, I was still thought of as dumb. ‘They’ll be sorry when they discover I’m a great writer’ I’d say to myself. ‘In retirement, the single thing they’ll be most proud of will be that they had me as a pupil.’ And so it continued right through into the workplace where, in my first teaching job after leaving graduate school, the male head of the department would come to me whenever the secretarial staff were off. ‘Type this up for me, will you, Ann?’ he'd say habitually. ‘One day, I would think, gritting my teeth, ‘One day …
2. John Malkovich, US actor, producer, and director
There must have been something unique or, at least, different about me as a boy, because I recall it would sometimes amuse my brother and his friends to throw beer cans at me. Why? Because of the clothes I wore, which they didn't like, or because I wouldn't do whatever it was that they wanted me to, or just because it was fun. But being different is fine. It was my father who encouraged in me the notion that I and I alone am responsible for my own life, for what I do and don't do, for my opinions and beliefs, and it’s proved to be a great source of strength. I’m often asked if I read and take notice of critics. Which ones? Those who love the work? Who hate it? Or are indifferent? As a director, as in life, you have to know your own mind and be prepared to stick to your guns. 
3. Marcus Wareing, UK chef

One of my tutors at Southport Catering College knew Anton Edelmann, the chef at the Savoy, and recommended me to him. I was very nervous of leaving my comfort zone and coming to London. I was a loner who'd never made friends because I was always working, and I was happy enough being alone and busy. 
 
But I did come to London, and even though it was a very tough environment, I worked like a trouper and was very quick to learn. The hardest part was being away from my family and having to deal with other people while having no management or interpersonal skills whatsoever. So I called my dad every day, to fill him in on the good and bad, and ask him how he would deal with this or that.

4. Paulo Coelho, Brazilian writer 

 
The family is a microcosm of society. It's where your spirit and beliefs are first tested. My mother and father wanted only the best for me and my sister, but had very rigid ideas of what that 'best' should be. For me to become a lawyer or even an engineer would have satisfied them, but a writer? Never. I was a determined and rebellious kid, though, and having failed to change my mind by conventional methods, they looked for more dramatic and extreme ones. In a sense, though, I thank them for that. I wouldn't have got where I am without fighting to live the life I wanted for myself. I long since forgave them. We all make mistakes, parents included.

PART A: Read the article and match the headings to each person. There is one heading you don’t need. (1pt. each)
A. _____ A fierce spirit 

B. _____ Being my own person 

C. _____ Learning from my mistakes 

D. _____ Needing to show them they were wrong
E. _____ The courage to set out and seek my fortune 
_____ / 5
PART B: Read the article again and write the initials (e.g. AP) of the person next to the questions below. (1pt. each)
AP = Ann Patchett

JM= John Malkovich

MW= Marcus Wareing

PC= Paulo Coelho
1. _______ found it hard to manage on their own
2. _______ was motivated by the same desire until they became successful
3. _______ thinks that a conflict helped them become stronger
4. _______ was made fun of by a member of their family
5. _______ is grateful for something their parents did wrong 
6. _______ asked a parent for advice
7. _______ learnt an important lesson from a parent
8. _______ was treated in the same way at school and at work
_____ / 8
READING II
Selling by stealth?
 It seems that traditional marketing campaigns just aren't working as they used to do. A recent study showed that just 18% of US television campaigns actually increased sales - and in some cases sales actually dropped. Into this gap has come some new forms of marketing such as 'stealth1' or 'guerrilla2' marketing. But are they ethical? Here two experts kick off the debate.

No, says Maria Clarke
It is true that there are degrees of deception involved in guerrilla or stealth marketing. Both of them aim to create a 'buzz' around a product, creating interest so that people will talk about the product to their friends. With stealth marketing, I believe that the deception almost amounts to fraud as people are paid to pretend to like a product and encourage others to buy it. With guerrilla marketing, the aim is simply to get people talking about a product by doing something unusual and creative. All very well, you may think, but people are still being deceived. It should always be clear whether something is an advertisement or not. Nothing infuriates me more than coming across a double page 'advertorial' in my glossy magazine, written to look like a normal article, but actually aimed at selling me something. But according to British law, the magazine must state somewhere on the page that it is actually an advertisement, so that, if I look closely enough, I realize I'm being sold to. Not so with many of these campaigns. One of the first, and most famous, examples of guerrilla marketing took place in 2002. A company which manufactured mobile phones paid a group of actors to pretend to be tourists at various attractions, asking other visitors to take their photos using a new camera phone produced by the company. The actors would then engage those who helped them in a conversation about the camera, pointing out all its features. Is this honest? Even worse, companies are often specifically targeting young people, who may be more impressionable. In America, a well-known company recruited 230,000 teenagers to sell products to their friends. They told them that they didn't have to let their friends know they were working for the company, it was their decision. In this way, they are, in fact, encouraging these young people to lie to those closest to them and to manipulate other people as a source of income. 
We mustn't let the advertising companies get away with it. The government needs to 
look into these practices straightaway and bring in new laws to control these unscrupulous marketeers. 
(Maria Clarke works for Marketing Alert, an organization set up to monitor advertising and marketing rules.)

Yes, says Henry Goodison 

People who work in advertising have always been creative. The newer forms of advertising, sometimes called ‘stealth’ or ‘guerrilla’ marketing, are simply new ways of being creative, creating scenarios using actors or something unusual for people to notice. Incidentally, I prefer to use the term ‘buzz’ marketing as the other terms do have rather negative connotations. As the head of an advertising agency, I have to come up with new and exciting ways to promote products. For example, we recently created a campaign where actors dressed up in dog costumes on the underground to promote a new brand of dog food. Where’s the harm in that? People were entertained, not deceived. There is a reason why people aren’t responding to traditional advertising these days, and it’s because it is often extremely dull. A good advertising campaign gets people talking, sending each other videos on YouTube, it really does create a buzz of interest. Word of mouth is very important to the industry these days, but this isn’t about paying people to pretend to like things, we don’t need to do that. It’s about encouraging those people who like your product to tell others about it. Everyone likes to get a recommendation from a friend. Sometimes our methods can be a little bit sneaky, but so can traditional advertising. All those classic 50s adverts, that tend to make women feel terribly guilty if they didn’t have a sparkling clean kitchen floor – isn’t that manipulation? It’s simply nonsense to say that there’s something worse about buzz marketing. The government shouldn’t be getting involved. Just let the advertising industry get on with informing and entertaining – it’s what we do best. 
(Henry Goodison is the Director of BuzBuzzBuzz, an advertising agency.)
1      Stealth marketing: using energy and imagination to get people talking about a product
2 Guerrilla marketing: marketing a product in such a way that people do not realize they are being sold to.

PART A: Complete each sentence with the correct ending, A-G below. (2 pts. each)
1. Stealth marketing is different from guerrilla marketing because 

________    

2. Advertising campaigns have had to become more creative because  
________

3. Guerrilla marketing is seen as being imaginative because


________

4. Word of mouth is valuable to companies because



________

A. people tend to believe their friend’s recommendations. 

B. it is easy to recruit teenagers by giving them financial rewards. 

C. people don’t know they are being sold to. 

D. it often uses actors or unusual objects. 

E. people should know when they are being sold to. 

F. old-fashioned adverts aren’t working as well nowadays. 

G. it doesn’t have to be paid for.

_____ / 8
PART B: Do the following statements reflect the opinion of the first expert, Maria CIarke? 
 (1pt. each)
Underline
YES                if the statement agrees with the claims of the writer

NO                  if the statement contradicts with the claims of the writer 

NOT GIVEN if it is impossible to say what the writer thinks about this 
1. Guerrilla marketing is more dishonest than stealth marketing. 

YES/ NO/ NOT GIVEN
2. Advertisers should be made to indicate if something is actually 

YES/ NO/ NOT GIVEN
an advertisement. 

3. It might be easier for companies to manipulate teenagers than adults. 
YES/ NO/ NOT GIVEN
4. Before teenagers are hired to do marketing, their parents 


YES/ NO/ NOT GIVEN
should be consulted.

5. The government is not doing enough to protect people from 

YES/ NO/ NOT GIVEN
being manipulated


Do the following statements reflect the opinion of the second expert, Henry Goodison? 
Underline YES, NO or NOT GIVEN.  
6. Using the terms 'stealth' and 'guerrilla marketing gives a bad impression.
YES/ NO/ NOT GIVEN   
7. People are bored with the classic forms of advertising. 


YES/ NO/ NOT GIVEN
8. Stealth and guerrilla advertising bring in more money than 


YES/ NO/ NOT GIVEN
more traditional adverts.
9. Traditional advertising was not as manipulative as these new forms. 
YES/ NO/ NOT GIVEN
_____ / 9
READING TOTAL: _____ / 30
III. USE OF ENGLISH
PART A: Circle the best option. (0) is an example.  (1 pt. each)
The ____0 of advertising is to change our ideas about things we want and need. In order to create a successful ad with a strong image, creative and eye-catching advertisement is ____1. Many advertisers use people’s emotions (ex. fear, love) to ____2 them that they need a product. Let’s give an example. Think of a TV commercial. It shows a woman driving in a car on a rainy day, with her two small children. Suddenly, another car turns in front of her. The mother hits the brakes, and her car comes to a stop. The children are still smiling and laughing. The message is: This car will keep you safe. Advertisements like this one use fear to sell products. Other examples are slogans that tell you to “take vitamins to ____3 heart disease,” or “buy insurance - protect your family.” Being ____4 of emotions in advertising lets us make better decisions about the things we ____5. It helps us understand the difference between the things we want and the things which are really essential for our lives. 

Let’s talk about a famous brand and give some information about its story. Zara didn't have to ____6 a new product to become the world's biggest fashion brand. Understanding the feelings and emotions of their consumers played an important role in shaping its marketing strategy. Also Zara, the world's largest fashion manufacturer had a/an ____7 solution to both the style problem and the marketing problem. They ____8 huge amount of money in research and development as well as advertising. Feedbacks from customers are taken into consideration greatly. One of the most positive and popular feedback from the customers is “wearing Zara makes me feel ____9 and stylish”. Using a strategic marketing plan and identifying your main ____10  are important. 

	0.
	a) success 
	b)   aim
	c)  belief 
	d) opinion 

	1.
	a) ridiculous
	b)necessary
	c) unique
	d) affordable

	2.
	a) persuade
	b)accept
	c) design
	d) distribute 

	3.
	a) alter
	b) capture
	c) prevent
	d) remove 

	4.
	a) confident 
	b)  informed
	c) ignorant
	d) aware

	5.
	a) suspect 
	b) contribute
	c) purchase
	d) appear

	6.
	a) desire
	b) invent 
	c) expose 
	d) realize   

	7. 
	a) innovative  
	b) previous
	c) opposite
	d) wealthy 

	8. 
	a) evaluate
	b) launch
	c) invest  
	d) produce

	9. 
	a) pessimistic
	b) elegant
	c) tedious  
	d) repetitive  

	10.
	a) goods
	b) celebrities
	c) labels
	d) competitors


_____ / 10
PART B:  Choose the option which is closest in meaning to the given statements.  (0) is an example.  (2 pts. each)
0. It is not the cost of a gift but its appropriateness that matters. 

a. A present that isn’t fitting isn’t worth the money. 

b. The important thing is the suitability of a gift, not how much is paid for it.  

c. Not caring about the price ensures that the right present is bought. 

d. It doesn’t matter that the gift is unsuitable because the price was low.

1. A recent survey about new engineering graduates showed that these graduates lack communication skills.
a. Lack of communication is the most common complaint about new engineering graduates. 

b. Engineering graduates used to be better at communication according to the recent survey.

c. A new survey made clear that engineering graduates don’t have effective communication skills.

d. Good communication skill is the most important ability for new engineering graduates.  

2. Visitors to the country are often affected by the warmth and hospitality of its people.
a. The thing about the people visiting the country is that they dislike being surprised.

b. Inhabitants are usually amazed by the friendly and generous tourists in their country. 

c. The friendliness and kindness of the country’s inhabitants frequently impress tourists. 

d. Citizens in the country are especially friendly and helpful to tourists which surprise us.

3. Over the years researchers have learned significant data about how and why cancer forms.

a. Scientists have found considerable amount of information about ways and causes of the disease. 

b. Scientists have finally discovered the causes of the cancer and found successful treatments. 

c. For many years researchers had difficulty in finding reasons for cancer and methods of treatments.  

d. Researchers have found much information on types of cancer and are now able to discuss them fully. 

4. Whenever I meet her, she is full of complaints about how unfairly she is treated by the manager.

a. I never see her but she’s complaining about the unfair treatment she gets by the manager.

b. I don’t want to see her anymore because she always complains about her manager at work. 

c. Her negative behavior at work makes her manager angry and he wants her to quit the job. 

d. When we come together, she always talks about her manager’s negative attitude towards her. 

5. He should face the fact that he’ll never be as great a pianist as his father. 

a. His father is a great pianist, but the son seems to be better than him. 

b. As a pianist he isn’t as good as his father and he should accept this truth.

c. The fact that his father is a great pianist makes the son work even harder. 

d. If he wants to be a successful pianist he should work with his father.  

_____ / 10
UOE TOTAL: _____ / 20
IV. WRITING

Choose ONE of the topics below. Write an essay of 5 paragraphs. (300-400 words)
Sample Topic:
Advertisements of such products as cigarettes and alcohol is unethical. Do you agree or disagree?

Here are some ideas to help you, but you do not need to use them.

* encouraging more use

* health issues

* way of marketing

* people’s own choice
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